
Higher Order 
Writing Concerns

Global issues, or higher order writing concerns, include purpose, audience, and topic. Un-
derstanding these ideas can help guide you in writing and revising.

Purpose

What do you want to achieve with 
your writing? 
What is the specific goal of your 
assignment?

Possible purposes may include:
Summarizing a text or document
Analyzing an argument
Defining a term
Persuading your audience
Evaluating an argument or text
Interpreting a document or text
Discussing a particular topic
Reporting on an event or circum-
stance
Exploring an idea, or several ideas

Audience

In order to write effectively, you 
must carefully  consider your po-
tential audience. You should write 
differently for a panel of experts 
than you would for a kindergarten 
classroom, for example.

Consider the following questions:

Who is your audience for this piece 
of writing? What are their expec-
tations? Will it be for an instructor 
or teacher? For your peers? For a 
potential employer?

What does your audience need 
to know? What do they want to 
know?

What is their attitude towards you 
or your topic? What is their back-
ground? 

You may have to work harder with 
some audiences in order to es-
tablish common ground and elicit 
their interest.

Topic

In academic writing, you may be 
assigned a topic, or you may have 
to come up with one on your own.

Even if you are assigned a topic, 
you may have to narrow your focus 
or broaden your idea in order to fit 
the assignment guidelines. You will 
also have to find a way for the top-
ic to hold interest for you; it will be 
easier to write about a topic if you 
can find a way to make it engag-
ing for yourself. Also consider how 
much time you have to complete 
the text.

What is a problem you’d like to 
solve?

What is something that pleases 
or puzzles you? What irritates or 
bothers you?

What would you like to convince 
others about?

What would you like to learn more 
about? What knowledge do you 
have that you’d like to share with 
others?
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